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The City of Long Beach is creating a new 
General Plan and we invite you to participate.  
The new General Plan will guide and control 
changes to the urban fabric of Long Beach 
for the next 20 years. 

This collection of city images and information 
is a “community snapshot.” Please use this 
snapshot as a starting point for your active 
participation in the General Plan Update 
process. We hope that it will inspire you 
and other residents to improve our land use 
policies.

The snapshot provides a basic understanding 
of how the city looks now.  It does not cover 
everything and it is not a policy document.  A 
companion toolkit describes potential policy 
responses to some of the issues raised here. 
We hope that the snapshot helps you think 
about your community, quality of life, and 
your vision for the future of Long Beach.

longbeach 
snapshot
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Age and Aging

Similar to national trends, Long 
Beach’s aging baby boom population 
will soon retire while our youth population 
continues to grow.   

• Over the next ten years 47,000 Long Beach 
residents will retire: by 2024, over 110,000 or 25 
percent of our population will retire. Will we create 
enough housing for our elderly ?  

• Today 108,000 school-age children live in Long 
Beach. Fully 29 percent of our population is under 
17 years of age.   Are we doing enough to teach and 
nurture our kids?  

Source: US Census, 2000

Who is Long Beach?

We are Diverse

We are the fi fth largest California city. With 475,460 
residents in 2003, our population has increased by 11 
percent since 1990.

We are also one of the most ethnically diverse communi-
ties in California. Long Beach is 36 percent Hispanic, 33 
percent White, 14 percent Black and 12 percent Asian.

Income & Poverty

In the past ten years our average buying power has not 
increased. Median annual income has remained virtually 
constant at $54,700 per household (in 2000 constant 
dollars). 

Similar to national trends, Long Beach’s middle class is 
shrinking. The percentage of well-off households (earn-
ing more than $100,000 per year) has doubled since 
1990.  Likewise the number of people living in poverty 
has increased by 48 percent. Today, fully one fi fth of 
Long Beach residents live in poverty and half of the poor 
are children. 
How can we rebuild our middle-class and improve 
opportunities for our less advantaged residents?

Education

Similar to the County of Los Angeles, 27 percent of Long 
Beach adults do not have a high school diploma, while 
24 percent have a four-year college degree or higher.

Long Beach Residents

Other 2%

2 or More 
Races 3%

Asian 12%

Black 14%

White 33%

Hispanic 36%

Educational Attainment

High school

Some college

Associate degree

Bachelor's degree

Master's degree

Doctoral degree

Less than high school

Professional school
degree
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Where we live depends on who we are and what we earn...
We are a city of more than 50 distinctive neighborhoods.  The North and 
Westside have experienced greater population growth and are home to a 
more diverse population with lower incomes and educational attainment.  
The Eastside has experienced little population growth and is home to 
residents with higher incomes and higher educational attainment.

Source: US Census, 2000

West Area

• 87,383 residents
6% growth since 1990

• $58,551 average household 
income

• 19% are poor
• 36% Hispanic, 33% White, 

18% Asian, 18% Black
• 27% have no high school 

diploma
• 21% have a college degree

Southwest Area

• 158,599 residents, 5% growth since 1990
• $37,408 average household income
• 36% are poor
• 49% Hispanic, 18% White, 

15% Black, 13% Asian
• 42% have no high school diploma
• 15% have a college degree

Southeast Area

• 59,356 residents, 2% growth since 1990
• $75,627 average household income
• 9% are poor
• 70% White, 13% Hispanic, 7% Asian, 

6% Black
• 6% have no high school diploma
• 47% have a college degree

East Area

• 66,475 residents 
1% growth since 1990

• $78,272 average 
household income

• 5% are poor
• 73% White, 12% Hispanic, 

7% Asian, 3% Black
• 7.4% have no high school 

diploma
• 37% have a college degree

North Area

• 89,709 residents
22% growth since 1990

• $43,419 average household 
income

• 24% are poor
• 46% Hispanic, 33% White, 23% 

Black, 10% Asian
• 39% have no high school diploma
• 9% have a college degree
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Our housing

Housing density means different things to different 
people.  In 2000, Long Beach was the 52nd most dense 
city in the United States with over 9,149 people per 
square mile.  Cities with higher densities than Long 
Beach include: San Francisco, Huntington Park, Santa 
Monica, Santa Ana, Bellfl ower, and Redondo Beach to 
name a few.  

Long Beach has 172,000 housing units.  Single family 
homes make up 46 percent while apartments and town-
homes comprise 52 percent of all units. 

From a land use perspective single family homes use 75 
percent of all residential land, while higher density multi-
family units comprise 10 percent, and town homes and 
duplexes make up 14 percent.

Between 1990 and 2002, 4,711 total new housing units 
were added to Long Beach, an increase of 2.7 percent, 
far below the 10.7 percent increase in total population.  

What are the consequences of not building enough 
housing to keep pace with population growth?

Many homes are overcrowded

Overcrowding within the home is one consequence of 
low housing production and moderate population growth.  
Fully 22.5 percent of all units in Long Beach were 
overcrowded in 2000, which represented a 40 percent 
increase in the number of overcrowded units from 1990. 
Long Beach housing is signifi cantly more overcrowded 
than housing in L.A. County. Over-crowding means that 
adults and children are doubling and sometimes tripling 
up in each room.  

What about housing?

Sources: US Census, 2000; HUD Rental Study, 2002; 
DataQuick Real Estate News, 2004; MJC, 2004

Housing costs are up

Like all California cities, Long Beach has experienced a 
rapid increase in housing costs. 

• The median price for a single family home in Long 
Beach jumped to $462,000 in June 2004, an increase 
of 37 percent from June 2003. 
By comparison, the median 
price paid for a Southern Cali-
fornia home was up 26 percent 
to $406,000 during the same 
period.

• The median price for a condo-
minium in Long Beach was 
$295,000 in June 2004, an 
increase of 21 percent over 2003 prices.  

How can we ensure that our kids will be able to buy a 
home here?

Rents are up
• Area median rents increased by a dramatic 116 per-

cent from  $532 in 1999 to $1,150 in July 2002.  

• At today’s rents, 47 percent of  households cannot 
afford their rental units – i.e., they spend more than 35 
percent of their household income on rent.  One quar-
ter of households spend more than half their income 
on rent.

What are the impacts of high and rapidly increasing 
rental rates on our families and communities?

Open space

Open space is important to our quality of life and the 
health of our families. Over-
all Long Beach has one acre 
of open space for every 182 
residents, which is good for 
a built-out city. However the 
open space is unevenly distrib-
uted.   Northern neighborhoods 
average 1,106 people per open 
space acre, while Eastern neigh-
borhoods average 58 people per 
acre of open space. 

Only 12% of 
Long Beach 

households can 
afford a home at 
today’s prices. 
Only 31% can 
afford a condo.
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Housing patterns by neighborhood

Long Beach’s neighborhoods are readily identifi ed by their 
residential development patterns.  The North, West and 
Southside have more multi–family units, overcrowding within 
housing units, lower home prices, more renters and fewer 
parks.  The Eastside has more single family homes, very 
low rates of overcrowding, and higher housing prices. The 
Southwest has seen the greatest increase in new housing 
units over the past 14 years.

North Area

• $317,000 median home price
• 35% of units are overcrowded 
• 44% owner–occupied
• 58% single family homes
• 1,106 people per open space acre
• 549 new housing units since 

1990, a growth of 2.1%

West Central Area

• $393,000 median home price
• 24% of units are overcrowded 
• 50% owner–occupied
• 57% single family homes
• 201 people per open space acre
• 1,126 fewer housing units since 

1990, a decline of 3.7%

Southwest Area

• $339,000 median home price
• 34% of units are overcrowded 
• 18% owner–occupied
• 19% single family homes
• 610 people per open space acre
• 1,469 new housing units since 1990, 

a growth of 2.6%

Southeast Area

• $633,000 median home price
• 5% of units are overcrowded 
• 39% owner–occupied
• 40% single family homes
• 97 people per open space acre
• 315 new housing units since 1990, 

a growth of 1%

East Area

• $507,000 median home price
• 4% of units are overcrowded 
• 81% owner–occupied
• 88% single family homes
• 58 people per open space acre
• 73 new housing units since 

1990, a growth of 0.3%

Sources: US Census, 2000; DataQuick Real Estate 
News, 2004; MJC, 2004



6 

 Where do we work?

Competitive Economy

The services, technology & manufacturing, trade, and 
tourism sectors form the core of our economy. Between 
1992 and 2000, the city added a net total of 7,000 jobs.  
However most of the new jobs were created in the 
relatively low-paying service (+16,570 jobs) and retail 
(+5,579 jobs) sectors.  Job loss was greatest in  well-
paying sectors of aerospace/defense (-16,828 jobs) and 
government (-2,211 jobs). 

• Boeing, Gulf Stream, Verizon, TABC, the Bragg 
Companies, and Epson make Long Beach an 
epicenter of technology and manufacturing.

• Long Beach is headquarters to the largest university 
system in the world, California State University. It is 
also home to CSU Long Beach, Long Beach City 
College, Devry University and Brooks College.

• The Port of Long Beach is the second busiest 
container seaport in the United States. It contrib-
utes signifi cantly to the competitive strength of Long 
Beach’s trade sector. 

Can we bring middle-class jobs back to Long Beach?

Retail Trade

Some of our retail stores (specialty retail1, building ma-
terials, and eating & drinking places) attract more than 
their share of total sales per capita when compared to 
the State average.  For example, Long Beach specialty 
retail stores sell 249 percent more on a per capita basis 
than specialty retail stores overall in California.  At the 
other extreme, our auto dealers sell only 28 percent of 
what statewide auto dealer sell on a per capita basis 
(see table). Overall our stores attract about half of their 
fair share of retail sales on a per person basis.  Many 
residents leave town to purchase big ticket items such as 
cars, home furnishings, appliances, and apparel.

What can we do to keep our shopping at home?
How do our shopping patterns impact the success of our 
retailers and our City’s sales tax revenues?

Sources: California EDD, 2000; California Board of Equaliza-
tion, 2003; Census, 2000; MJC, 2004

28%

45%

47%

48%

56%

58%

72%

87%

93%

137%

249%

Auto Dealers & Suppliers

Furnishings & Appliances

Apparel Stores

Outlets

General Merchandise

All Retail Sales

Food Stores

Service Stations

Eating & Drinking Places

Building Materials

Specialty Retail

Statewide

1. Specialty retail includes: gifts, art goods, novelties, sporting 
goods, fl orists, photographic equipment and supplies, musical 
instruments, stationery and books, jewelry, offi ce, store and 
school supplies.

Long Beach Sales Per Capita as a Percent of 
Statewide Sales Per Capita

Total Percent
Services 56,777    35%
Retail Trade 28,192    17%
Technology, Manufacturing 21,109    13%
Trade, Transportation, 
Warehousing, Utilities 20,664    13%
Government 19,072    12%
Finance, Insurance & Real Estate 9,798      6%
Construction 6,731      4%
Agriculture, Mining, Fishing 1,392      1%
Non-Classified 9,925      6%
Total Employment 163,735  100%

Long Beach Employment by Cluster, 2000
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Occupations & Pay

Long Beach has experienced a decline in higher-paying 

jobs, particularly in aerospace and defense. Many of 

these relatively good-paying jobs have been replaced 

with lower-paying service sector jobs.  

One–third of our labor force are managers or 

professionals, while 27 percent work in sales and clerical 

positions, 16 percent are in service occupations, 15 

percent labor in production occupations, and 8 percent 

work in maintenance occupations. 

Workers per Family

Half of our families had two or more workers in 2000. 

Fifty-two percent of residents age 16 and over work full 

time. 

Unemployment

Long Beach has lower unemployment at 6.5 percent 

than LA County’s 7 percent.  However, some neighbor-

hoods have higher rates of unemployment than others. 

What are our economic priorities?  How can we best 
express them in the land use priorities of the Long Beach 
General Plan?

Top 25 Long Beach Employers

Rank and Employer
Employees
2000

Education
1. Long Beach Unified School District                11,096 
4. CSU, Long Beach                  5,609 
7. Long Beach City College                  2,000 
10. CSU Long Beach Foundation                     556 
20. CSU Chancellors Office                     550 

Subtotal                19,811 
Technology & Manufacturing
2. Boeing                10,500 
11. Verizon                  1,025 
13. Gulfstream Aerospace Corporation                     823 
14. The Bragg Companies (Cranes)                     800 
16. Epson America Inc.                     650 
23. TABC Inc. (Toyota supplier)                     500 
25. Robertshaw Controls Co.                     375 

Subtotal                14,673 
Medical & Health
5. Long Beach Memorial Medical Center                  4,400 
6. Veterans Affairs Medical Center                  3,000 
8. St. Mary Medical Center                  1,900 
12. Pacific Hospital of Long Beach                     868 
18. SCAN Health Plan                     575 
24. Community Hospital of Long Beach                     450 

Subtotal                11,193 
Government
3. City of Long Beach                  5,942 
9. United State Postal Service                  1,900 
15. Long Beach Transit                     720 

Subtotal 8,562                
Tourism & Retail Trade
17. Queen Mary Seaport (RMS)                     600 
19. Target Stores                     557 
21. Forty Niner Shops                     500 
22. Hyatt Regency                     500 

Subtotal 2,157                
Source: City of Long Beach, 2003; MJC, 2004
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How do we get to work?

One third of us live and work in town, while most of us 

(60 percent) commute to work in other cities in the L.A. 

basin. 

• Most of us (76 percent) drive to work alone, while 11 
percent carpool, and a minority take public transporta-
tion (7 percent), bike or walk (3 percent), or work from 
home (3 percent).   

• Thirty-six percent of us get to work in less than 20 
minutes. Ninety percent of us commute to work in 
under an hour. 

Parking

Several older higher density areas in the city have on-

street parking shortages due to parking demand from 

nearby commercial or beach areas or limited on-site 

parking.  The most parking-impacted neighborhoods are 

indicated below.

 

Getting around Long Beach

Auto Traffi c

Traffi c is becoming a problem throughout the U.S. 

because we are driving more and further. Some areas of 

Long Beach, however, are seriously impacted by specifi c 

traffi c issues:

• Very high traffi c volumes (in excess of 50,000 vehicles 
per day) on Ocean Boulevard, in the Harbor District, 
Seventh Street near the I–710 and east of PCH, and 
on PCH south of the traffi c Circle. 

• Traffi c congestion at a variety of locations, including: 
Santa Fe Avenue, Long Beach Blvd., Atlantic Blvd., 
Bellfl ower Blvd., Studebaker Rd., Artesia Blvd., Willow 
Street, PCH, Seventh Street, Ocean Blvd. 

Parking Impacted Area

Source: General Plan Technical Background Report, 04 
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Long Beach Airport

• In 2003 the Airport served 2.9 million travelers.

• The Airport is served by America West, JetBlue, 

American and Alaska Airlines. There are over 200 

businesses located on Airport property.

The Port & Trucks

• The container volume at the Port is expected to 

double by 2010 from 10 million to 20 million contain-

ers annually. 

• Over 25,000 trucks visit the Port daily to collect 

and drop cargo. Truck traffi c is likely to increase 

as container volumes double, especially if 

transportation alternatives are not put in place. 

Currently, 25 percent of containers are moved via 

the Alameda Corridor rail expressway. Major truck 

routes include Alameda Street and the 710 and 110 

Freeways. 

Mass Transit

While only 7 percent of Long Beach residents use 

mass transit to commute to work, many residents use 

it for other purposes, and many visitors to Long Beach 

and non-residents working here also use mass transit 

thereby reducing congestion on our streets.

Long Beach Transit (LBT) 

serves more than 25 million boarding 

passengers per year making it the 

largest municipally operated transit 

system in LA County. LBT operates 

38 fi xed routes and a variety of other 

transit alternatives.

The Blue Line metro rail provides service from down-

town Long Beach to downtown LA, the Green line, and 

the Red line. The Blue Line serves 74,000 passengers 

per day and 22 million per year, making it the busiest 

light rail line in the U.S. 

The downtown Transit Mall 
brings together Long Beach 

Transit, the Blue Line, and a 

bike station.

Average Daily Truck Volumes, 2003

How can our transit 
providers better serve 
your needs?

How can Long Beach reduce the negative impacts of 
airport and port growth while retaining the positive 
economic benefi ts?
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Land is one of our most valuable resources.  How we 

plan for and control land use impacts property values, 

the character of our neighborhoods, our access to 

housing, jobs, shops, and even our safety. 

Long Beach Land Use

How does land use affect my neighborhood?

Residential

AgricultureCommercial
Institutional
Industrial

Vacant

Streets & 
Utilities

Parks & Open 
Space Water

Long Beach Land Use

Land Use Zoning

Residential
Commercial
Institutional
Industrial
Parks 
Planned Development

Source: General Plan Technical Back-
ground Report, 2004 
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Long Beach is largely a “built out” city. Only two percent 

of Long Beach’s land is vacant, so most new develop-

ment will happen in diffi cult to develop in-fi ll sites and 

include re-use of existing buildings. 

Recent Development

• Long Beach added 4,711 new residential units be-
tween 1990 and 2002. Seventy-fi ve percent of the new 
units were multi-family and 25 percent were single 
family. 

• Long Beach has added $435 million worth of new non-
residential development since 1990 (about $36 million 
per year). Eighty-fi ve percent of new development was 
commercial and 15 percent was industrial. 

Total Development & Future Demand

• Through 2010 there is demand for an additional 
12,000 housing units in Long Beach, or three times the 
current rate of construction.

• Overall, Long Beach currently has 38 million square 
feet of industrial space, 5.3 million of retail and 8.9 
million of offi ce space. See table below.

• Preliminary estimates indicate demand for an 
additional 2 million square feet of offi ce, 1.5 million of 
industrial, and 500,000 of retail development by 2010.  

City of Long Beach
Vacant Land, 2004

Vacant Land

How should we balance our need for housing with our 
need for jobs?

Where and how will we develop?

Long Beach has a strong 
real estate market. In 

2003, industrial vacancy 
was a very low 4.8%. Com-
mercial vacancy was lower 
in Long Beach  (13%) than 
in the surrounding market 
(19%). Housing vacancy 

was also low at under 5%.  

Source: General Plan Technical Back-
ground Report, 2004 
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To date, over 120 Long Beach residents have 

participated in a series of 20 community meetings. These 

residents identifi ed the following key issues and assets 

in Long Beach:

Key Community Assets

Diverse neighborhoods 

Diverse economy and jobs

Affordable and quality housing

Great climate

Central location in the region

Quality schools and parks

Variety of cultural activities, theaters and arts

Good transportation system

Long Beach City College

California State University - LB

Vibrant downtown

Community oriented policing

Key Community Issues

Overcrowding in housing and schools

Lack of park facilities and open space in some areas

Increasing traffi c congestion on certain streets

Lack of parking in certain areas

Gangs, graffi ti, homelessness, and prostitution in 
some areas

Lack of community services (banks, grocery stores) 
in certain areas

Blighted housing and blighted commercial 
buildings in certain areas

Air, noise and water pollution 

Too many liquor stores and bars in some areas

What are our land assets and issues? 

Source: General Plan Community Cluster Input Summary, 2004 
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Housing

• Develop more market rate, affordable and senior 
housing

• Increase homeownership
• Reduce the number of homeless families
• Reduce blight
• Develop more mixed-use and townhome projects
• Mix apartment, single-family and townhomes in the 

same area
• Consider sustainable building technologies for resi-

dential development
• Undertake more code enforcement to improve mainte-

nance of properties
• Provide for higher density development in downtown
• Undertake neighborhood preservation activities

Public Services & Infrastructure

• Improve and upgrade streets, consider narrowing 
some city streets, repair alleys, increase parking in 
some areas

• Add more street medians, streetlights and better light-
ing at intersections, add trees and plants to streets

• Install sound walls along busy streets and highways, 
clean streets

• Improve pedestrian friendliness of streets, increase 
pedestrian access in retail corridors, widen sidewalks, 
add more bike paths and add more traffi c calming 
design features.

Community Facilities

• Establish more community, cultural and senior centers
• Provide more after school, youth recreation, teen cen-

ters and youth support services and programs

• Establish a recycling center
Neighborhood Character

• Create a more walkable community
• Beautify and clean empty lots, roadways, parks, etc. 
• Provide more parks and open space, community 

gardens, trees,  playgrounds, natural preserves, more 
playing fi elds, and add sculpture and fountains in pub-
lic areas

• Encourage a creative safe and livable community
• Reduce gang violence and create drug-free areas
• Reduce graffi ti and remove dumped items
• Underground all transmission and electrical wires 
• Provide more community policing and a community 

police station
• Encourage quality design and architecture
• Reduce air pollution

Commerce & Employment

• Fill empty store fronts with new businesses
• Increase the number of vibrant pedestrian-focused 

shopping areas
• Attract full service grocery stores, drug stores, book 

stores, outdoor eateries, coffee shops, banking facili-
ties, apparel retailers, furniture, arts and crafts busi-
nesses, and offi ce supply stores.

• Reduce the number of bars, liquor stores, and auto 
repair shops

• Keep a wide variety of businesses
• Support small and local businesses
• Increase the number of jobs
• Provide for quality shopping, less Wal-Mart and Tar-

get-like stores

Community Vision

Community members were asked to identify their key goals and vision 
for the future as part of the general plan update process. Key goals 
include: 

What is your vision for Long Beach?
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While projecting growth is an inexact science, recent 
projections by the Southern California Association of 
Governments give some insight as to how our city will 
change in the future. 

New Residents.  The City of Long Beach is projected to 
grow by 11 percent, or 54,000 people, by the year 2025 
when our population will reach 544,000 people.  

New Jobs.  During this same time period we will add 
some 45,000 new jobs to our current job base for a total 
of 238,000 jobs in 2025. 

What does our future hold? 

New Housing. Our new residents will require 
approximately 25,000 new housing units as the number 
of households increase from 166,000 to 191,000 in 2025. 

The map below outlines growth estimates by Long 
Beach neighborhood.  However, actual development and 
growth patterns will be subject to changes made to the 
General Plan.

North Area

• 9,600 new people, an 11% increase
• 4,700 new jobs, a 31% increase
• 4,000 new housing units, a 16% increase

West Central Area

• 11,900 new people, a 13% increase
• 11,900 new jobs, a 33% increase
• 5,400 new housing units, an 18% 

increase

Southwest Area

• 14,700 new people, a 9% increase
• 12,500 new jobs, a 21% increase
•  6,900 new housing units, a 13% increase

Southeast Area

• 9,400 new people, a 12% increase
• 5,100 new jobs, a 21% increase
• 4,300 new housing units, a 14% increase

East Area

• 8,800 new people, a 13% increase
• 11,700 new jobs, a 20% increase
• 4,600 new housing units, an 18% 

increase

Long Beach Growth Projections for 2025
People, Jobs, and Housing 

Growth Projections, City of Long Beach, 2005-2025
2005 2010 2015 2020 2025 Change

Total Population 489,528 503,450   518,627 533,590 543,937 54,409
Total Households 166,144 171,723   178,252 184,906 191,482 25,338
Total Jobs 192,568 213,998   222,549 230,774 238,440 45,872
Source: SCAG, 2004 RTP
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Next Steps…
In this document, we have provided data and information 
to inform you about our community.  We hope that it has 
illuminated some of the changes we face as we move 
forward.  Our city has always been a place of dynamic 
change and it will continue to evolve into the future.  We 
hope that you will assist us as we plan for these changes 
through the update of the City’s General Plan.  

We will host a number of meetings through 2005 and 
hope that you will participate in as many as you like.  It 
is your opportunity to shape our future and our children’s 
future in Long Beach.   

Upcoming  meetings...
Ten Community Cluster meetings, Spring ‘05

Planning Commission Study Session, Spring ‘05

City Council Study Session, Spring ‘05

City-wide workshop, late Spring ‘05

Five Community Cluster meetings, late Spring ‘05

Planning Commission Study Session, Summer ‘05

City Council Study Session, Summer ‘05

Public Hearing, Fall ‘05

For specifi c dates and locations, please contact:

Patricia Garrow
Senior Planner, Advance Planning
Department of Planning and Building
333 West Ocean Boulevard, 7th Floor
Long Beach, California 90802
Phone: 562-570-PLAN (7526)
email: general_plan@longbeach.gov

•

•

•

•

•

•

•

•
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How do I get involved?

Photos courtesy of: 
Ira Brown, Advance Planning Bureau

The Long Beach Convention & Visitors Bureau
Background data & maps by: 

Pat Garrow and Larry Rich, 
Advance Planning Bureau

Prepared for: City of Long Beach 
Advance Planning Bureau

Analysis, writing & layout by: 
Marie Jones Consulting

www.mariejonesconsulting.com

√ Check out our website which details lots of 
information, maps, and a meeting schedule: 
www.longbeach.gov/plan.

√ Attend one or more community or citywide General 
Plan Update advisory meetings.

√ Send your comments on land use and mobility 
issues to City staff.

√ Ask to be notifi ed by email of upcoming 
community or citywide meetings on the General 
Plan Update.

√ Participate in public workshops to get informed, 
confi rm issues, test the vision and land use policy 
options, and confi rm recommendations.

To get involved, contact:

Patricia Garrow
Senior Planner, Advance Planning
Department of Planning and Building
333 West Ocean Boulevard, 7th Floor
Long Beach, California 90802
Phone: 562-570-PLAN (7526)
e-mail: general_plan@longbeach.gov

Advance Planning Bureau
City of Long Beach
333 West Ocean Boulevard, 7th Floor
Long Beach, California 90802


